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DIRECTORS



BOARD OF DIRECTORS

Mr. Nishant Mitrasen Mahimtura 
Age- 74

Occupation- Business

 
 

Designation- Director 

Term- Retire by Rotation 
 

Mr. Riyaz Eqbal Gangji
Age-51

Designation- Executive Director 
Occupation- Business

Term- Retire by Rotation 
 
 

 

Mr. Anand Devidas Taggarsi 
Age- 52

Designation- Independent Director 
Occupation- Service

Term- 5 years 
 

Mrs. Reshma Riyaz Gangji 
Age- 45

Designation - Managing Director 
Occupation- Business

Term- 5 years  

 

 

Mr. Vivek Padmanabh Kamath
Age-57 

Designation- Independent Director
Occupation- Service

Term- 5 years

Adv. Ashish Dubey
Age- 34

Designation- Independent Director 
Occupation-  Advocate

Term- 5 years 
 
 



The company has different brands under its administration.
KNG Organic Innerwear and Casualwear is the company's latest launch
which focusses to develop a range of organic innerwear.
The company is the largest supplier and stockiest of rock salt in India.
Besides, supplying rock salt to multiple other brands, the company also
has a brand of its own called GANGJI.
Riyaz Gangji Libas which is one of the biggest designer labels in the
country is the core label.

INTRODUCTION

LIBAS CONSUMER PRODUCTS LTD formerly known as LIBAS DESIGNS
PVT LTD is a Mumbai based leading company engaged in exclusive
production of consumer  commodities. 

PREMIUM ROCK SALT



COVID-19
IMPACTS ON
BUSINESS

Earlier the company had nearly 20 retail stores across the country as
well as in Dubai in the name of RIYAZ GANGJI LIBAS. But on the on-set
of the pandemic the company made multiple changes in it's sales and
marketing strategies.
The company launched its personal website portals to allow its users to
purchase goods even during the different phases of lockdown.
www.libasfashion.com
www.libasconsumerproductsltd.com
www.kng.ltd
The company switched to online e-commerce websites like amazon,
flipkart, snapdeal, meesho, bigbasket etc. for it's sales.
Due to Covid-19 impact the rock salt demands have increased due to
immunity factors.



BUSINESS
MODEL/
EXPANSION

RIYAZ GANGJI LIBAS: RIYAZ GANGJI LIBAS is one of the most reputed
brands in the country. The brand designs men's and women's designer wear
since 1996. Lately, the brand has also introduced casual ethnic wear.

Currently, the company is having 5 retail stores and is planning to
expand to 100+ store on franchise basis in the next 2 years.

KNG: KNG is developed in order to create an exclusive range of men's and
women's organic innerwear and sports-wear. The fabrics used to craft
these products are made with the best sourced bamboo material. 



BUSINESS
MODEL/
EXPANSION

Company is about to get license for mining rock salt by the State
Government of Himachal Pradesh. The process is in the final stage.
This could be a great opportunity window in rock salt business.
The company is in the final stage of supplying of branded rock salt to
India's biggest supermarket chain. 
Company is announcing more than 200 distributors across the country.

GANGJI SALT: Besides catering to various big brands like TATA, SRI SRI
and PURO the company has an in-house brand of its own called "GANGJI".
The company is largest stockiest and importer of rock salt, importing
around 75 containers of rock salt every  month from different parts of the
world.

 



MARKET SIZE

India's salt market is 3000 Crores. Currently the company is currently
having a sale of 30 Crores in salt industry with a target of 70 Crores at
the end FY 2021 and 250 Crores at the end of FY 2025.

The innerwear and sports-wear industry in India is having a 2L Crores
market size, thus huge oppurtunity in the industry. By FY 2021-22 KNG
will have a market of 100 Crores turn-over with its newly introduct range
and collection of innerwear and sports-wear, and by FY 2026 the target
is set to capture a 1000 Crore+ market sales.

Riyaz Gangji Libas has introduced a range of casual ethnic wear (kurtas
& kurtis). The comapny aims at capturing a market of 250 Crore by the
end of FY 2024.



MARKETING
TECHNIQUES

Due to the lockdown, the shopping makert has evolved from offline
stores to online/ e-commerce portals. The company has registered its
products on a large number of E-commerce platforms and is trying to
capture all the platforms available.

New marketing teams and E-commerce strategists are hired by the
company to monitor it's marketing and sales campaigns. New forms of
branding and marketing plans are used to market the brand. Various
social media AD campaigns, influencer tie-ups, and television ADs are
run to market the brand.

Personal online websites are developed to have to build new online
sales throughout the country. 
The portals being :
www.libasfashion.com
www.libasconsumerproductsltd.com
www.kng.ltd



OUR STORES



OUR CUSTOMERS


