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Date: 05.09.2023 

M/s National Stock Exchange of India Ltd. 
Exchange Plaza 
Plot No. C/1, G Block 
Bandra Kurla Complex 
Bandra (E), Mumbai-400051 
Ph.: 022-26598100-8114 

Scrip Code: CRAYONS 

Sub: Submission of Annual Report pursuant to Regulation 34(1) of the SEBI (Listing 

Obligations and Disclosure Requirements) Regulations, 2015. 

Dear Sir/Ma’am, 

This is to inform you that the 37 Annual General Meeting (AGM) of the Company will be held 

at 12:30 P.M. (IST) on Thursday, the 28 September, 2023, through Video Conferencing (VC) / 

Other Audio Visual Means (OAVM). 

In Pursuance of Regulation 34(1) of the Securities and Exchange Board of India (Listing 

Obligations and Disclosure Requirements) Regulations, 2015, we hereby enclose Annual 

Report for the Financial Year 2022-23. 

Further the annual report is also available on the website of the Company. 

You are requested to please take the same in your record. 

Thanking you, 

Yours Sincerely, 

For Crayons Advertising Limited 
For CRAYONS.ADVERTISING LIMITED 
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Gagan FOMPANY SECRETARY 
Compliance Officer 
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FORWARD- 
LOOKING 
STATEMENT 
In this annual report we are presenting some 

  

forward-looking information to enable investors 

to comprehend our prospects and take informed 

investment decisions. This report and other 

statements - written and oral - that we periodically 

make contain forward-looking statements that set 

out anticipated results based on the management's 

plans and assumptions. Wherever possible, we 

have tried to identify such statements by using 

words such as ‘anticipates’, ‘estimates’, ‘expects’, 

‘projects’, ‘intends’, ‘plans’, ‘believes’, and words 

of similar substance in connection with any 

discussion of future performance. We cannot 

guarantee that these forward-looking statements 

will be realised, although we believe we have been 

prudent in our assumptions. The achievement of 

results is subject to risks, uncertainties and even   
inaccurate assumptions. Should known or 

unknown risks or uncertainties materialise, or 

aCe TU COMMA ews U TT MIO ISM KO EMERG CLCR 

actual results could vary materially from those 

anticipated, estimated or projected. We undertake   no obligation to publicly update any forward-looking 

statements, whether as a result of new information, 

future events or otherwise.



    

   



REPORTING PERIOD 

This report covers standalone financial information of the Company for the period 

April 1, 2022 to March 31, 2023. It also covers Key Performance Indicators which are also as of 

March 31, 2023. 

SCOPE AND BOUNDARY 

The report extends beyond financial and statutory reporting and includes non-financial 

performance including operating metrics, strategy, risks, materiality and sustainability 

disclosures. The report showcases our purpose, mission and strategic focus leading to value 

creation for all our stakeholders. 

SUMMARY OF OUR INDUSTRY - 

Global Advertising Industry 

The global advertising market reached a value of US$ 590.3 Billion in 2021. Looking forward, 

IMARC Group expects the market to reach US$ 792.7 Billion by 2027, exhibiting a CAGR of 

5.2% during 2022- 2027. Keeping in mind the uncertainties of COVID-19, we are continuously 

tracking and evaluating the direct as well as the indirect influence of the pandemic on different 

end use industries. These insights are included in the report as a major market contributor. 

INDIAN ADVERTISING INDUSTRY 

The Indian advertising market was valued at nearly INR 670 billion in 2020. The market is further 

expected to grow at a CAGR of 11% during the forecast period of 2022-2027 to reach INR 

1253.2 billion by 2026. The Indian advertising market will remain the fastest-growing in the 

world over the next two years, a new report by Dentsu International, said. With a growth rate of 

16 per cent in 2022 and ad spending that will increase by 15.2 per cent in 2023 and 15.7 per 

cent in 2024. 

OUTLOOK 

| believe the future of technology is opportunity rich and | remain more optimistic than ever. 

Large enterprises and governments across geographies continue to adopt digital and radically 

transform, to make themselves deeply connected with the consumers and other value chain 

partners. We will continue to leverage the new market dynamics and unlock greater growth 

opportunity that lies in reimagined and redesigned future 

experiences driven by the mobile-first priorities powering the connected ecosystem. With this, | 

conclude by extending my sincere thanks to all the Afflers, our customers, partners, investors 

and other stakeholders whose continuous support help us Think Big — For a Bold Tomorrow. 

qtr Ta 

Managing Director and Chairman
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Established in 1986, Crayons is one of the 

few agencies that can truly claim to be a fully 

integrated, fully independent, and a through 

and through Indian agency. 

Being integrated means, we offer world 

class creative solutions that solve our 

clients' business problems. 

And being Indian means, we understand 

local trends far better than any agency 

headquartered in Madison Avenue. 

What's more, the fact that we have 9 offices 

across various regions, means we are 

well-versed in regional nuances. And speak 

to people in the language that they think in. 

Talented and driven professionals, in terms 

of knowledge, skill and experience, form the 

core workforce of Crayons. The deep 

understanding of different businesses and 

their insights help us ensure that fitting and 

competent communication is conveyed and 

the desired results are achieved. 

An absolute hands on person, Kunal Lalani 

set up Crayons single-handedly. His 

Understanding of the intricacies of Indian 

businesses provides strategic direction 

and business solutions to all verticals.
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MANAGEMENT 
TEAM 
KUNAL LALANI 

Founder and Chairman 

Kunal set up Crayons single-handedly and with limited 

resources, in 1986. An absolute hands on person, he 

provides strategic direction and controls the agency's 

management across India. His strength lies in understanding the 

intricacies of Indian business and providing 

communication as well as business solutions. An 

enterprising person, he has business interests in banking, 

hospitality, transport and aviation, besides 

advertising. He is the President of Delhi Ad club and is also a 

member of the Executive Committee of AAAI 

(Advertising Agencies Association of India) 

10



ASHRAYE LALANI 

Director, Growth & Technology 

Ashraye graduated with honours from 

City University of London with a 

Bachelor of Science in Economics with 

Accounting. After this, he also acquired 

a Bachelor of Science degree in 

strategic management from the London 

School of Economics. Ashraye brings a 

global perspective and an 

understanding of international 

standards of consumerism, which 

forges a key pillar in Crayons’ efforts to 

provide cutting-edge digital offerings 

and plays poetically into the agency's 

ambition to pursue its global 

expansion. At Crayons, 

Ashraye has played a crucial 

role in driving major new 

business and has been a 

key part in securing the 

majority of vital clients 

heralded in Crayons’ 

portfolio today. 
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SAMIR DATAR 

Chief Strategy Officer 

Samir has 30 years of experience, 

working across agencies like JWT, 

Cheil, Grey, and Hakuhodo. He 

was responsible for the 

resurgence of Maggi Noodles in 

1999, led the team that launched 

Nature Fresh, and for the launch 

and success of Samsung Mobile 

Phones in India. 

At Crayons, as CSO, Samir has 

won Air India and Croma in large 

multi-agency pitches. He has also 

been part of Swach Bharat 

initiatives with the 

government, and led the 

teams that created 

campaigns for 

Indian Army, 

Indian Air Force, 

and the Indian 

Navy.



RAJAT SINGHAL 

Chief Financial Officer 

Rajat Singhal is an ICAI and ICSI- 

certified chartered accountant and 

company secretary. He has illustrious 

experience managing and handling the 

financial portfolios of the biggest 

corporations in the country. 

   

   

    

    
   

He has spent more than 15 years 

tracking, mapping, and implementing 

financial strategies in media, IT, financial 

houses, and the textile industry. Rajat 

has been with Crayons Network for over 

four years and has played a pivotal role 

in the growth and success of our 

company.



MANOJ JACOB 

Executive Creative Director 

Manoj has over 20 years of 

experience working across 

agencies like Ogilvy, DDB Mudra, 

Havas, BBDO, and Contract 

Advertising. He has helped build 

several brands such as Peter 

England, IBM, Lenovo, Himalaya 

Wellness, Louis Phillipe, Diageo, 

   

      

   

        

   

\ Exxon Mobil, GE, UNICEF, Fosters, 

i] Reckitt, etc. Manoj's work has won 

\" him two Cannes Lions. Other 

commendable accolades won by 

him include an Adfest Lotus, One 

Show Merit, Media Spikes, and a 

Clio for ‘Best Writing in Print’. 

Manoj believes that you are 

only as good as your 

last idea.



              

   

  

AJITH KUMAR 

National Media Head 

With 22 years of experience in media 

buying and planning, Ajith has 

contributed to the success of brand 

campaigns for leading clients like 

Reckitt Benckiser, Goodyear, Hyundai, 

Voltas, LG, MPTB, APL Apollo, and 

Kajaria. He has also been a part of the 

strategy teams for some remarkable 

campaigns for Govt. departments and 

political parties. While leading the 

Media team at Crayons, right from 

planning to launch, he has managed to 

deliver results beyond client 

expectations while using the right 

mix of traditional and new 

media technologies.



  

    

        

    

    

   

RANJAN SAXENA 

Vice President - Digital 

Ranjan Saksena is a digital 

strategy professional with 14 years 

of varied experience in integrated 

marketing communications, 

spanning across digital marketing 

and planning. He has worked on 

brands like Maruti Suzuki India 

Ltd., which included Ms 

Corporate, Ms Arena, Ms CIAZ, 

Samsung CE, Jet Airways, Magic 

Moments, Manforce Condoms, 

JCB Polaris, and Indian 

motorcycles. He has also 

spearheaded the overall 

digital strategy and planning 

& product launches such as 

NEXA Music (2 nd season), 

NEXA Lounge, NEXA
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DIGITAL 
The world of advertising is fast changing. Traditional advertising is giving way to a more 

precision based approach - Digital Advertising which is youth oriented and creates 

engaging and interactive communication. Although a young entrant in the digital 

space, Crayons Digital has made a mark with its outstanding campaigns of national 

and global stature. In a very short period it has handled high volume online business 

for diverse clients with some highly path breaking work. 

Crayons was the agency behind the first global digital campaign for Incredible India. 

The digital team is led by Ranjan Saksena: a digital strategist with 14+ years of experience 

in integrated marketing communications, and digital strategy and planning. He has 

worked with diverse brands such as Maruti Suzuki, Samsung CE, Jet Airways, Magic 

Moments, Manforce condoms and many more. 

Crayons boasts a team of savvy strategists, consultants, creatives, and developers that 

work together to deliver quantifiable results. We believe that digital is the next big thing 

and we don’t look at conventional advertising practices and campaign formats, 

preferring to create something INNOVATIVE AND GROUND-BREAKING. 

To create the most effective communication, our agency offers the following: 

Web Design & Development, Search Engine Optimization, Social Media Strategy & 

Management, Digital Strategy & Planning, Influencer Marketing, App-based Marketing, 

Digital Media Planning & Buying and Web UI & UX Audit & Strategy. 

ye.
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