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The world Is reeling under ecologlcal
strass and this is forcing companies
across the world to innovate and
stay relevant with thelr product
offerings. Moser Basr has constantly
stayed ahead of the curve by
integrating its portfolio with future
technologliea. Whether K iz high
capacity Blue-Aay discs, culting sdge
dightal entertainment products, new
tochnology basad on solar power or
the abliity to redefine affordable
home entertainment, Moser Baer has
ensured that all its business verticals
have a common dsfining ethoa.

Sustainability through Innovation
This year's annual repost showcases a sat of
logical situstions that depict ‘sustainability
through Innovation” and how such ¢hallenges can
be met by thinking differently. Just the wey we
think &t Mosar Baar.
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Touching every life across the globe through
high technology products and services.



We will drive growth through our excellence in
mass manufacturing. We will move up the value chain
through rapid development of technology, products and
services. We will leverage our relationships, distribution,
cost leadership and “can do" attitude to become a global
market leader in every business.
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Looking ahaad, managing growth suatainably through a slew of innovative
processes will comtinue to be our blggest challenge at Moser Baet. If you
look closely there 1s already a call for new zeltgelst In the alr.
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to develop newer business models which are customer
centric and profitable. And the mother lode of all
questions: how to become sustainable while being
innovative in all our business processes and services? |
can assure you that your company is committed to live up
to its vision of touching people's lives and to help improve
the way people live.

The World over businesses are recognizing the deep
connectedness between the necessity to sustain through
new innovative ways and the need to constantly innovate
in order to become sustainable. | do not see these as
passing trends, and that is why | am convinced that we
must continue investing in innovations that will create
long-term value for our customers, shareholders and
communities at large. At Moser Baer we are putting all
our efforts to align our innovative practices with the
changing customer and market trends, for this is what will
define how we live, work and play in the next 20-30 years. |
am certain that this will throw up significant growth
opportunities for our company in the years ahead. Hence,
in these times of global financial constraints we must

chairman’s message

continue to invest in a future of innovation, quality and
sustainability.

Needless to say, that our employees have been a
constant pillar of strength. We are putting all efforts to
provide the best enabling environment for their talent to
bloom. We have several engagement programs for the
employees hinging on transparency, feedback, employee
ownership and direct dialogue that have helped us put an
appreciative culture in place. It is for the fourth time in a
row that we have engaged with our employees and
conducted the “Employee Engagement Survey”. We had
an overwhelming 95% of participation in the engagement
survey this time, clearly demonstrating the enthusiasm
and involvement of our people. It is heartening to note
that we have been able to sustain the engagement levels
of our employees for the past few years. We will continue
to focus on enriching our employee experience in the
coming years ahead.

Having talked about the theme and our engaged
employees, let's see how we fared in different businesses
inthe year that passed by.




Solar Photovoltaic

The world over, governments, businesses and individuals are
rising to the challenge of climate change and energy security.
It is needless to further underscore the importance of
renewable energy, more so, of solar energy which will form
the core of the solution to such gigantic challenges. Studies
reveal that if only a 4% of the world's deserts are covered
with photovoltaic cells, it could supply the entire world's
energy requirements! Do | need to stress that there is a
staggering potential and future in tapping the solar energy
and doing it well, in a sustainable and an innovative way?

It is well known that while the first half of the year was
engulfed in many challenges for the solar industry, the
second half witnessed some improvements in the credit
conditions. However, the key long term industry variables
continued to be strong with many countries focusing on
clean, green and sustainable forms of energy. In January
2010, Indian government too has announced the world's
most ambitious $19 billion plan envisaging a goal of 20,000
MW of grid interactive solar power and 2000 MW of off grid
applications in a three stage plan by 2022. Moser Baer as a
frontrunner in the Indian solar manufacturing space is set to
benefit from the mission.

You will be proud to know that your company is the first entity
to effectively achieve the world's highest single junction Thin
Film module efficiency of 7.3 %. Moreover, it has achieved an
efficiency of 15.2 % for crystalline silicon on the existing
production lines with process re-engineering. Due to these
strong efficiency improvements we have been able to
successfully increase our production capacities to 80 MW in
crystalline silicon cell, 100 MW in crystalline silicon module
and 50 MW in Thin Film at our Greater Noida plant.

Our products and services meet international standards
which allow it to operate in markets like Europe, Australia,
Japan and the USA etc. We have been recently awarded the
prestigious 5 star rating Certificate by TUV Rheinland in
recognition of highest standards of quality adopted in
business operations.

Furthermore. within India, we have developed complete
systems capability from concept to commissioning. We have
successfully commissioned 1 MW solar project recently at
Chandrapur, Maharashira - the largest of its kind thin film
project in India. This is a reflection of the company's strong
EPC capabilities which will enable us to play a key role in
India's ambitious National solar Mission.

Storage Media

Overall FY'10 was a year of mixed fortunes for the storage
media industry as a whole. Your company continues to
maintain its market |leadership position as the world's leading
manufacturer of storage media products.

However, globally the demand is shifting from CDs to DVDs
in developing markets and from DVDs to high definition
format (Blu Ray) in developed markets. Keeping pace with

3%

market share in
Indian USB market

28%

EBITDA margin for
storage media

over 10,000 titles
in home
entertainment




the changing market and consumer trends, your company is
continuously moving existing production lines to DVDs and
advanced formats at low incremental costs. This will help us
to be future ready as it will significantly raise our capacity to
produce media that support the emerging high definition
format.

While we are focused on OEMSs, we continuously look at
ways to increase non-OEM business as well. Furthermore,
we also are exploring new geographies to expand. Notably,
the EBITDA margins (including other income) for the
business were firm at 28% during the year despite
unprecedented economic crisis. With backward integration
into manufacturing for USB and micro SD cards, Moser Baer
is now poised to take a sizeable market share in the coming
years. Notably, our innovative apt-to-use products have been
widely appreciated by consumers and within a year of its
operations, we have become the number 3 player in the
Indian USB market with 13% market share. The storage
media business remains a strong cash generator for the
group and the trend will continue. The storage media
business is close to my heart, as this is where we began our
journey towards sustainability through innovation.

Entertainment

In the entertainment sector, the home video segment is
where we operate, which has grown at 13.1% from Rs. 3.8
billion in 2008 to Rs. 4.3 billion in 2009. And this is expected
to reach Rs. 7.4 billion in 2014 thereby showing a CAGR of
11.8 %. These numbers show that there is latent potential in
the home video segment in India.

With effect from March 31, 2010, the entertainment
business has been hived off as a separate, wholly owned
subsidiary — Moser Baer Entertainment Limited. It is
noteworthy that your company has extended beyond its
manufacturing and tech capabilities to build a distribution
network, offer content at never-before price points and in the
process build a sustainable brand in the home video space.
Moser Baer is today a one stop shop for home entertainment
with pan India presence.

Our unique model hinges on high quality and large variety
content, widely available at delightful prices. We have
successfully compressed the release window of films in all
key languages thereby increasing the consumer base. With
innovative packaging and dual strategy of focusing on both
mass and premium customers, we have already become a
household brand.

The outlook for the business remains strong and we are
constantly releasing video content in the DVD, VCD and
Super DVD (DVD with the multiple films) formats using our
proprietary and patented technology. We plan to launch over
100 Blu-Ray titles. This, we expect, will significantly improve
realizations. Our focus on non-film content like TV serials,
sports, health and devotional will also increase the range.

chairman’s message

Piracy continues to make a dent in our profitability and to
tackle this; we have taken strong initiatives to set up a
powerful anti-piracy drive by joining hands with leading
entertainment players in India and the MPDA (Motion
Pictures Distributors Association of Hollywood) of India to
set up an Anti-Piracy Coalition. We will continue to endeavor
towards providing legitimate content to the people.

IT & Consumer products

Our Consumer Products business has been making
significant progress not just by way of launching new
products but by creating an environment of 'music and
movies on the move. Our Consumer Electronics has an
impressive range of LCD TVs, including full HD models,
stylish MP3 players, portable DVD players, Digital photo
frames, Home theater systems, multimedia speakers and
colourTVs.

We have now set up a highly competent Design and Testing
centre and have commenced assembly of our LCD TVs from
our own manufacturing plant.

Of late, | have come to realize that the traditional approaches
to business will collapse over time and companies will
increasingly have to develop innovative solutions that are
sustainable to remain on the growth path. Although our
processes and systems have stood us in good stead over the
past years we will continue to revisit and strengthen it further.
We strive to always remain future ready, for it is a key factor
that will determine our ability to grow sustainably. With
sufficient experience behind us, we are confident of moving
ahead and making the most of the opportunities the world
has to offer.

Looking ahead, managing growth sustainably through a slew
of innovative processes will continue to be our biggest
challenge at Moser Baer. If you look closely there is already a
call for new zeitgeist in the air. With climate change and fast
depleting natural resources all around, we cannot continue to
do what we have been doing without changing something
fundamental in the way we look at things. We too will have to
accept a more expanded role of our business. And to do this,
we need to collaborate with the wider communities more
closely so that we create value for our businesses, make it
more sustainable and gain their trust and acceptance. And to
my mind this is the only way we can grow if our work helps
the fortunes of all our stakeholders to grow with us.

| sincerely thank you for all your genuine support and
encouragement that you have given to us at Moser Baer. |
assure you that your company is firmly on the path of “getting
better which will certainly make it bigger”!

Best regards,

z
e

(Deepak Puri)
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There are 3 light switches

in a cellar which tum 3 lights
in a house.

You have to discover which

switch tums on which i ht,
but you are anly al
Ieave the cellar once!

How do you do it?

At Moser Baer,
we look heyond the obvious.

Our Products & Quality are a
testament to that,
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In a world starved of
energy, how do we
power our dreams?

The 'National Solar Mission' has thrown up a
significant challenge to the Indian solar players. Do
we have the capacity to meet the targets set? Will
India imbibe solar as a significant source of main
stream energy?

At Moser Baer, we are future ready. Be it increasing the manufacturing
capacity, technological innovation, raising the industry benchmarks,
foraying into global markets, Moser Baer is set to emerge as one of the
most significant solar players, not only in India but also globally. The year
2009 was no doubt, a challenging year for the PV (photovoltaic) industry
globally wherein, the financial collapse of the Western world threw the
demand-supply economics into total disarray. However, the next few years

will be sunshine years for the solar sector and Moser Baer will be at the
helm of this journey.
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There are six eggs in the
basket

Six people take one egg sach.

How can it be that one egg
is left in the baskst?

At Moser Baer,

It's our people that beliave in tha power of
re-innovation, seeking new challenges,
dreaming big.
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CD’s to DVD's to now
BLU RAY discs.

Innovating and refreshing our product line remains
the key to our sustainability in the digital storage
medium.

Creating an 'environment' is a way of life at Moser Baer and true to this, the
Solid State Media (SSM) division has introduced many products recently
that will redefine the 'storage media' space. The Group's success has
resulted due to its ability to develop, introduce and successfully market new
products that keep pace with technological developments. Through its
continued focus on “Sustainability through Innovation”, Moser Baer is
leading the global business curve in the optical storage media space. The
challenging year of 2009-10, did show the world that success lies not in
mere numbers but is all about sustained operations. Being one of the global
players in this segment, it is focusing on introducing Blu-Ray as the main
stream format not only in advanced countries but also in emerging
markets.
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A corporate businessman has
two cubes on his office desk
Every day he amranges both cubes
so that the front faces show the
current day of the month.

What numbers ars thers on the
faces of the cubes to allow this?

Note: You cant the day T with a single
cuba with a side says 7 onit You have to s
both cubes all the time. Sa the 7th day wollld be OF.

At Moser Baer numbers are
but a means to an end.

An end that culminates in market
domination.
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The world Is
going digttal!

And so are we. Innovative products and cutting edge
designs in the consumer and IT peripheral markets
ensure that our market reach and revenue growth are
sustained.

A slew of consumer electronic products from the stable of Moser Baer have
led it to be recognized as a player providing 'Premium products at the Right
price'.

Strong distribution network would result in our offering the products to
wider spectrum of audience across India. Moser Baer with a range of
innovative apt-to-use products is now redefining the game itself in the
Indian 'Consumer Electronics' segment. Following the vision of
'sustainability through innovation', Moser Baer has now set up a highly

competent design and testing centre and assembling of its LCD TVs from
its own plant.
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There are three boxes. One is
labelled "apples” another is
labelled "oranges®. The last one
is labslled "apples and oranges”.

You know that each is labelled
inco . You may ask me 1o
pick one fruit from one box which
you choose.

How can you label the boxes
correctly?

A collection of products and
technologies that has both
harmony and synerngy.

Our technology line up is the
fusl for our future.







Entertainment is the
key to happiness.

By packing in more for less we are creating a new
wave in customer delight. Multiple movies, latest
titles, crystal clear reproduction — we have only just

begun.

Moser Baer is India's largest home entertainment company today. [ts
unique business model of high quality and large variety content, priced
reasonably for Indian consumers is particularly notable. Currently, Moser
Baer owns the rights to more than 10,000 titles and is offering video content
in every popular language in India. Moser Baer is aiming to expand the
domination to few other regional languages in the next year.

Moser Baer has piloted out a new price model in Kerala,
where it dominates the market and has achieved
profitability in the launch month itself for each of its new
film. This model is now being replicated in all other
languages and is enabling us to achieve better
profitability.

Moser Baer is working towards building two different

markets in order to cater to the differing needs of the
people, depending on theirincome group.

Driving the mass consumption at affordable prices
and 'everywhere' distribution for 3-in-1 film formats,
called Super DVDs. The goal is to attract consumers
who are currently buying pirated products in a similar
format and make them to buy original products.
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For us at Moser Baer, this has been a year of learning and building on our
core strengths to sustain and bring business success in these difficult times.
Leaving behind the worst economic downturn of the recent past, an
increasing number of economies showed positive growth starting the
second and third quarter of 2009 with increased industrial production, a
rebound in global equity markets, and a rise in international trade. The
Indian economy also posted a remarkable recovery over the span of the
year, in terms of growth and fundamentals. The United Nations has
forecasted that the world economy will resurge in 2010 with a global
growth rate of 2.4%, but the recovery is expected to be fragile. It also
predicts that growth in developing nations will increase from 1.9% in 2009
to 5.3% in 2010

COMPANY OVERVIEW

The year 2009-10 ended on a positive note providing
ample opportunities to us to showcase our capabilities
across our businesses and stand strong in difficult market
conditions due to concrete foundations.

¢ Cash and liquidity: The company generated INR 4,439
million of net cash from operations on stand alone
basisin FY'10.

* Balance sheet strengthening: The company took
various steps to further strengthen its balance sheet.
This was achieved mainly by better debt and working
capital management. It bought back US$ 10.5 million
worth of FCCBs resulting in improvement of the debt-
equity ratio and book profits.

* Operating margins recovered significantly following
improvement in market equilibrium, increase in growth
especially in advanced storage media formats,
production efficiencies, cost reduction, control on
working capital and effective hedging mechanism.

In the solar photovoltaic business, the global demand
started picking up rapidly by the end of the year. We
witnessed significant traction and volume growth in
both the showcase technologies. Our income crossed

the INR 4500 million mark, placing us as one of the
leading players from India. We have developed
complete systems capability from concept to
commissioning and are in a position to provide
complete PV solutions to our customers. We continue
to focus on innovation, efficiency improvement and
cost competitiveness.

In our storage media business, we continued to maintain
our volumes thus maintaining our leadership position and
have started picking up on the high definition Blu-Ray
format steadily despite the difficult environment in which
the business had been operating. The business ended the
year significantly cash accretive and with strong margins.

After dominating the catalogue category, the
entertainment business, is increasingly focusing on the
new film business and non-film content to capture the
audience of all ages. With over 10,000 titles, superior
quality and delightful pricing we have become the market
leaders and are taking initiatives to grow this segment.

Moser Baer's consumer electronics business is making
significant progress, as we continue to launch new
products. The brand is now present in markets all across
India, making competitive inroads through nine Ultra Life
showrooms, major retail chains and large distributors.
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The India Advantage: Taking a giant leap towards
sustainable and clean solar energy, the Government of
India officially launched the world's most ambitious
'National Solar Mission' in January 2010 - a
comprehensive, $19bn plan envisaging a goal of
20,000MW of grid interactive solar power and 2,000MW
of off-grid applications in a three stage plan to be
completed by 2022.

Target - Phase |
(FY'10-13)

Application Segment

Off-grid solar
applications {In MW)

Utility grid power (In
MW)

Solar Collectors (In
mn sq. mts)

This is an unprecedented joint initiative of Ministry of
Power and Ministry of New and Renewable Energy
(MNRE) and has attracted the attention of the PV industry
worldwide. With this development, India is set to emerge
as a global leader in deployment and manufacturing of
solar energy technologies given its favourable natural
characteristics, high energy requirements and strong
government support. India is most suited to become a
vital solar market in the future as it receives one of the
highest solar radiations in the world (5,000tn kWh per
year over its land area with most parts receiving 4-7 kWh
per sq. mts. per day) and has growing diverse energy
needs.

The mission also aims to take a global leadership role in
large scale solar manufacturing of leading edge solar
technologies with a target of 45 GW equivalent of
installed manufacturing capacity by 2020 in the country. It
also aims at setting up dedicated manufacturing
capacities for poly silicon material equivalent to
approximately 2 GW annual capacity of solar cells.

The mission has set up a solar energy purchase obligation
for utilities that will require them to source 0.25% of their
electricity requirement from solar energy sources by
2013, increasing gradually to 3% by 2022. NTPC Vidyut
Vyapar Nigam Ltd.(NVVN), a wholly owned subsidiary of
India's AAA-rated national power utility NTPC has been

entrusted by the government to sign PPAs and off-take
solar power from independent solar power projects up to
March 2013 in Phase |, at rates fixed by Central Electricity
Regulatory Commission (CERC) for a period of 25 years.
This ensures high bankability of solar projects. CERC has
fixed an attractive solar feed-in-tariff at Rs 17.91/kWh
leading to pre-tax returns of 19% per annum for the first
10vyears and 24% from 11th year onwards.

Target - Phase Il
(FY'13-17)

Target -~ Phase lll
(FY'17-22)

1000 2000

4000 20000
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To add up to this, the budgetary outlay for MNRE has also
been enhanced to Rs 10bn for FY'11 from Rs 6.2bn in
FY'10. Moreover, the Indian Finance Minister has
announced the creation of a National Clean Energy Fund
to support development of Renewable Energy to be
financed by a cess of Rs 50 per metric ton of coal used for
power generation.

Being an exceedingly energy hungry country, India is set
to be a game-changer in the solar photovoltaic market
once the ball starts rolling with the National Solar Mission.

Moser Baer’s PV Business

Moser Baer's photovoltaic business achieved key
milestones during the year further strengthening our
position in the global photovoltaic market. Income
crossed the mark of Rs. 4500 million in 2009-10,
witnessing a growth of 37% to reach Rs. 4677 million
from Rs. 3419 million in 2008-09. Global Shipments
reached approximately 50MW for the year. Significant
traction was seen in both the showcase technologies of
Moser Baer — Crystalline Silicon and Thin Film. We have
now reached a combined capacity of 140MW with both
the technologies, placing us as one of the leading PV
playersin India.

We are steadily moving in the right direction towards our
three focus areas for differentiation — Quality, Technology
and Cost Competitiveness.



Key Certifications

Crystalline Silicon
UL 1708 for US and Canada

IECEE CB (IEC 61730/61215, EN 61730/61215}-
Global- {Europe, Australia and Rest of the
world)

MCS (Microgeneration Certification Services)
for UK & Ireland

JET (Japan Electrical Safety and Environment
Technology Laboratories) for Japan

Listing on

a. Clean Energy Council, Australia
b. California Energy Commission
c. Florida Solar Energy Centre

Thin Film
= |ECEE CB (IEC 61730/61646, EN 61730/61646)
» Listing with Clean Energy Council, Australia

The company's products & services meet the international
standards including UL, IEC, JET, CE, TUV, MCS etc.
allowing us to operate in key established as well as
emerging markets like Europe, Australia, Japan, United
States of America etc. Moreover, Moser Baer Photo
Voltaic Ltd has been awarded the prestigious 5 Star
Rating Certificate by TUV Rheinland in recognition to the
highest standards of Quality adopted in its business
operations.

On the efficiency improvement front, our process team
has effectively achieved world's highest single junction
thin-film module efficiency of 7.3% and an efficiency of
15.2% for Crystalline Silicon on the existing production
lines with process re-engineering. Due to our strong
efficiency improvements we have been able to de-
bottleneck and successfully increase our production
capacities to 90MW in crystalline silicon manufacturing
and 50MW in Thin Film in our Greater Noida Plant.

This is a major achievement as this has been done
without any significant capital expenditure and
completely in-house, demonstrating the Company's
technological prowess.

We are consistently working on bringing down the costs
of manufacturing by improvement in our internal
processes and through our ongoing research &
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development efforts. Moreover, our focus is on

optimising cash management and working capital.

With our strong technology background and initiatives in
quality, aggressive sales and marketing & customer
service and cost competitiveness, we have established
ourselves as the preferred partner for top tier integrators,
distributors and EPC players in large PV markets and have
successfully managed to distribute products in more than
25 countries.

Within India, we have developed complete systems
capability from concept to commissioning. We now
provide the entire turnkey solution including Site & Project
Analysis, System Design & Engineering, Balance of
System Parts Selections and Procurement and Erection &
Commissioning. The Group has successfully
commissioned the 'largest of its kind thin film project in
India' - TMW solar project in Chandrapur, Maharashtra.
This solar farm is a significant landmark for the company
as it not only demonstrates our strong Systems
capabilities but also serves as an exemplary project that
showcases the ability of the company to play a pivotal role
in realizing the goals etched in India's ambitious National
Solar Mission. The Group is also in the process of
executing a BMW project in Tamil Nadu. With this, the
company has demonstrated its capabilities in executing
large sized solar projects.

Outlook

As global economies take action to mitigate climate
change, the global energy infrastructure is set to undergo
a fundamental reshaping to create a prominent role for
the renewable energy sector. Renewable electricity
represented 2.5% of worldwide electricity generation in
2008 and could represent more than 20% of worldwide
electricity generation, as policies to promote renewable
energy are implemented globally over the next 20 years
as per Barclays Research.

With improving economic environment and strong
market fundamentals driven by policy developments
across the globe, market intelligence & research firms
have raised their global demand estimates for 2010 and
beyond. Installations are now expected to be in the range
of 10-14GW in 2010. Though Germany is witnessing FiT
cuts in 2010, a lot of action on the policy front can be seen
across other countries. Thus we expect the market to
expand exponentially. The FiTs for UK are effective from
April 2010. Australia has set a target of 20% of its total
energy generation through renewable energy sources by
2020 under renewable energy target (RET) scheme.
France has established the world's highest FiTs in January
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We are witnessing a clear shift from CDs to DVDs in developing markets
and from DVDs to high definition format - Blu-Ray in developed markets,
leading to increased realizations on a per disc basis. The Blu-Ray format has
already started to acquire a critical mass in the Japanese market. With fall in
the hardware costs, an increasing drive penetration and increasing content
roll-out on Blu-Ray leading to better customer experience, 2010 is expected
to see this format taking concrete shape, globally.

2010, for building integrated systems in residential,
healthcare and educational segments. Other markets that
are expected to witness significant growth are United
States, France, Eastern Europe and especially India
which is poised to become one of the leading markets
globally in the foreseeable future.

Storage Media
Storage Media Industry

FY'10 was a year of mixed fortunes for the storage media
industry. Recordable media volumes witnessed a decline
in the retail segment in mature markets like EU & USA,
however the emerging markets like Latin America, Middle
East-Africa and erstwhile CIS continued to hold steady or
show growth in media, especially in the informal channel.
The overall market has remained stable. Futuresource, a
specialist research and knowledge based consulting
company has estimated global market for blank optical
media products to be 17 billion units in 2010. Industry
consolidation continued during the year given the strong
competitive environment and volatile input costs.
Meanwhile, the settlement of IP related litigation / dispute
in the industry paved the way for a more stable operating
environment.

We are witnessing a clear shift from CDs to DVDs in
developing markets and from DVDs to high definition
format-Blu-Ray in developed markets, leading to
increased realizations on a per disc basis. The Blu-Ray
format has already started to acquire a critical mass in the
Japanese market. With fall in the hardware costs, an
increasing drive penetration and increasing content roll-
out on Blu-Ray leading to better customer experience,
2010 is expected to see this format taking concrete
shape, globally.

Input costs in the petrochemicals chain softened in the
first half of the year and then started firming up. Steady
and sharp increase in the key raw material pricing of
polycarbonate since January 2010 has posed threat to the
smaller scattered manufacturing of CD-Rs/ DVDRs and
could lead to further consolidation in global storage
media production, if the situation continues for long term.
This might reduce the demand-supply gap in this product
category in the long term. The development has also
induced a price correction in the storage media industry
especially in the private label segment.

India Market: The Indian blank optical media market of
over one billion discs has also been witnessing a shift
from CD to DVD. The share of CD format has reduced to
b5% of the Indian market showing marginal signs of
decline moving further. DVD-R has seen exponential
growth of 50% overthe last year.

Storage Media industry also comprises of Solid-state
storage, a non volatile, removable storage medium which
employs integrated circuits rather than magnetic or
optical media. The medium provides an extension to the
existing storage media basket and has been increasingly
gaining momentum due to its higher data transfer
speeds, mobility and ease of use. The medium includes
products like Flash Drives, SD and Micro SD Cards.

Moser Baer's Storage Media Business

We continue to be the market leaders in storage media
both in terms of low cost mass manufacturing and our
R&D capabilities. Today, our products are sold in over 90
countries and we have developed strong strategic
alliances and partnerships with leading global OEMs.

The amicable settlement of licensing litigation during the
year paves the way for Moser Baer to maintain and
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to 18Gb, are further generating a lot of interest among the
Indian consumers. The entry into the manufacturing of
solid state devices makes Moser Baer the first company
in India and among a select few worldwide to offer a
comprehensive portfolio of data storage solutions.

Future Source expects
Blu-Ray sales to reach
594 million discs by 2014.

Outlook

Blu-Ray market is expected to take off in this year. Retail
prices in Japan for Blu-Ray format is going down signaling
proliferation of its market and increase in usage for High
Definition content which can be downloaded online and
burned on recordable discs. Future Source expects
Blu-Ray sales to reach 594 million discs by 2014.

Moser Baer is rigorously working with its OEM customers
on technology transfers/qualifications of its BluRay
products, with a clear intent to take a leadership position
in this format with strong cost advantages. Moser Baer's
optical media business will continue to move existing
production lines to advanced formats, significantly
raising our capacity to produce storage media that
support the emerging high definition format with minimal
capital expenditure.

Given the complexity and manufacturing capabilities
required to mass produce these formats, only a small
select group of companies will emerge as key players in
this high growth segment, thereby increasing the
differentiation between the technology innovators and
developers and the tier-ll companies over the long term.

The overall OEM business is expected to remain stable
with a clear upside coming from new business developed
during theyear.

The popularity of solid state device is on the rise because
of its performance advantages over hard disk. Today's
latest generation drives are significantly faster than the
early models that began to appear in the market in 2007.
Despite the challenging economic environment that the
world has experienced, the solid state devices remain in
the spotlight and an area of growth in the storage market.

For Micro SD Cards the major application is mobile
phones and with the total wireless subscriber base in
India reaching 618 million as on 31 May 2010 as per

2007 2008 2009 2010 2011 2012 2013 2014

Total Consumer (B2C) Recordable Blu-Ray Media Trade
Shipments: Worldwide {million discs)

1,000 —
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2007 2008 2009 2010 2011 2012 2013 2014

Trade Shipments: Flash Drives, SD and Micro SD Cards
{million pieces)

Telecom Regulatory Authority of India, this presents a
significant opportunity to your Company in this segment.
For USB flash drives, it's the convenient form factor and
portability, as well as competitive pricing, which is driving
demand. Also, consumers and enterprises continue to
show increasing interest in having portable applications
onaUSB device.



Entertainment
Entertainment Industry

The film entertainment sector in India has grown at a 5%
CAGR in the past three years, as per the FICCI-KPMG
report for 2010. In 2009, the industry clocked revenues of
Rs. 89 billion, a 14% decline over 2008. This was a result
of the extended strike between multiplexes and
producers of Hindi cinema, which led to no new film
release for 3 months in 2009.

The home video segment in which Moser Baer operates,
has grown by 13.1% from Rs. 3.8 billion in 2008 to Rs. 4.3
billion in 2009 and is expected to reach Rs. 7.4 billion in
2014, thereby showing a CAGR of 11.8%. Home video
market is just 5% of the total film entertainment industry
in India while in USA it contributes close to 50%,
indicating the high growth potential of the marketin India.

Piracy is still rampant in India due to lack of stringent
actions by the authorities on pirates and large time gap
between a film's theatrical and home video release
enticing consumers to buy pirated DVDs of new films,
which areinstantly available.

Moser Baer's Entertainment Business

Moser Baer is today India's largest home entertainment
player with rights to more than 10,000 titles and video
content offerings in every popular Indian language. We
are a one-stop shop for home entertainment with pan
India presence. We have a unique business model of high
quality and large content variety, priced reasonably for the
Indian consumers. With effect from March 31 2010, the
entertainment business has been hived off into a wholly-
owned subsidiary - Moser Baer Entertainment Ltd, to
build focussed future plans for the development of the
business.

Moser Baer is releasing video content in the DVD, VCD
and Super DVD (DVD with the multiple films) formats
using its proprietary and patented technology that
ensures 'quality and affordable prices for the masses' and
'premium content and prices for the higher end of
customers'. We have also begun releasing new films in
Blu-Ray format, which is fast catching up attention of the
high-end consumers in India.

Apart from dominating the catalogue business, the group
is clearly focused on new film business. We acquired the
rights and released 30 new films in Hindi including
successful films like 'Delhi 6', 'Kaminey', 'All the Best',
'Blue' and 'London Dreams', which have achieved over
100,000 unit sales. Moser Baer has also acquired the
rights for over 50 films in Malayalam and other regional
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languages. Your Company has achieved significant
success in Malayalam with films Twenty-20', '2 Harihar
Nagar', 'Bhagyadevata', 'Kaana Kanmani', 'Crazy Gopalan',
'Magante Achan' and 'Brahmaram'. In Tamil, Moser Baer
achieved significant success with films like 'Yavarum
Nalam', 'Subramaniapuram', 'Santosh Subramaniam' and
'Pasanga'. Buoyed by this success, Moser Baer is
determined to continue the domination in new films in
most of the key languages by acquiring more content.
Moreover, our new pricing model for new films is
enabling us to achieve better profitability and recovery in
most languages.

The business has also produced and released films in
Hindi, Tamil and Malayalam during the year. In Hindi,
'Sankat City' and 'Hide & Seek' were released during the
year. Both the films have earned critical acclaim. In Tamil,
Moser Baer produced and released 'Kanden Kadhalai' and
'Aval Peyar Tamilarasi' during the year which received both
box office success and critical acclaim. In Malayalam,
'Kaana Kanmani' was produced and released, which was
highly appreciated. We currently have a few films in Hindi
and Tamil in the pipeline.

Moser Baer embarked on some new initiatives to expand
the consumer base. In order to capture the consumer's
interest to buy original copy of home video (which lasts till
6 to 8 weeks of new release), the group has
systematically worked with the film producers last year
and has brought down the release window in all key
languages. In Hindilanguage, 'LSD' and 'Hide & Seek' films
were released within 10 days of film release, which is a
first for the Hindi cinema segment, thus expanding the
original content buyers. In Malayalam language, 'Kaana
Kanmani' was released in 3 weeks in home videos and
achieved significant success. After this film, we are now
able to compress the release window to 100 days for
most films. In Tamil language, 'Yavarum Nalam' was
released in 14 weeks, first time in Tamil industry and has
achieved significant numbers.

We have also introduced 'Direct to DVD' release — a new
concept of releasing the movie in Home Video segment
directly. Phir Kabhie, a Hindi film, was the first movie to be
released in this format.

The business is constantly innovating packaging and has
been coming out with innovative packs in various
languages from time to time to attract new customers.
Moser Baer's Gold Collection, a collection of 50 'must see
films' in Hindi was highly appreciated for the collection of
films and its packaging. Moser Baer's 'Platinum
Collection', 'Block Buster', 'Children's Special, 'Comedy
Classics', 'Ever Green Collection', 'Classics Collection’,
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entertainment players in India together along with the
MPDA (Motion Pictures Distributors Association of
Hollywood) of India to set up an Anti-Piracy Coalition
under the aegis of AA Khan & Associates. The anti-piracy
movement is gaining momentum and the company is
looking forward to better control over piracy leading to
higher consumption of original home videos in Indiain the
near future.

Outlook

The Indian film industry is projected to grow at a 9.1%
CAGR over the next five years, reaching a size of Rs 137
billion in 2014 from Rs 89 billion in 2009. Growth is
expected to be driven by expansion of multiplex screens
resulting in better average ticket value, increase in the
number of digital screens, facilitating wider film prints
releases; enhanced penetration of home video segment,
primarily in the sell through segment; increase in the
number of TV channels driving the demand for the film
content, and hence, resulting in higher C&S acquisition
costs and improving collections from the overseas
markets.

With the rise in disposable incomes and increased
affordability of DVD players, the market for home video is
expected to show exponential growth. The home video
market is expected to reach Rs 7.4 billion in 2014, thereby
showing a growth of CAGR 11.8%. The player penetration
has now touched close to 50 million households out of
the total 129 million TV households as of 2009. It is
estimated that home video penetration would double in
the next five years translating into an average addition of
0.75 million per month. This is going to offer huge scope
for original content in home video if piracy is controlled in
both physical and digital (online) format.

Content prices for new films in Hindi have fallen
considerably due to higher piracy and lower throughput of
original content. Further the window to release the home
video has come down for most new films and Moser Baer
is able to release a few films within 2 — 3 weeks of film
release also. However, in regional films market,
competition continues to thrive and grow and hence we
do not expect any drop in cost of content.

Moser Baer plans to continuously increase its market
share in Home Entertainment business through the
following new initiatives and innovations to sustain and
improve our performance in the year ahead:

* Better exploitation of catalogue content through
premium packaging and premium pricing

* Portfolio repricing for both new film and catalogues
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e Cost optimization Optimization of distribution
network and promotional costs

* Focus on non-film content like TV serials, sports, health,
devotional to increase the range

The Indian film industry is
projected to grow at a
9.1% CAGR over the next
five years, reaching a size
of Rs 137 billion in 2014
from Rs 89 billion in 2009.

¢ Launch of Blu-Ray format for all new films and key
cataloguetitles

* Expanding and servicing key retail outlets directly
across the country

* Reduced release window for new films across all
languages

* Working actively to curb piracy in both physical and
digital format to increase original consumption.

Media & Entertainment Services

Moser Baer's Media and Entertainment Services division
offers the entire gamut of turnkey capabilities in Video
Processing, Replication, Printing, Packaging and
Distribution services.

Serving a large customer base, across industry
segments, encompassing a healthy-mix of blue-chip
multinationals and domestic entities, the division has set
benchmarks in capacities, production, quality and has
consistently aspired to deliver “customer delight”, by
providing fully integrated services for pre-recorded
packaged media

The Digital Video processing facility at Chennai is a state
of the art facility which provides Blu-Ray/DVD
compression and authoring, real time video restoration,
audio restoration, editing, graphics and content
repurposing services.

The Greater Noida facility, on the outskirts of New Delhi,
provides Replication and customized Printing and
Packaging solutions for optical disc formats like
CD/DVD/Blu-Ray.
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The growing convergence of information,
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communication and

entertainment is bringing a momentum to the consumer electronics
industry in India. It is one of the largest segments of the electronics market
in India. As per iSuppli, the consumer electronics industry in India, with a
market size of $5billion in 2009 and significantly low penetration, promises

huge potential in the years to come.

The total size of the IT market is now projected to increase from US$14.7
billion in 2010 to US$26.6 billion by 2014 as per India Information

Technology Report Q1 2010.

ITCE
Moser Baer's Consumer Products Business

Moser Baer has now established itself as a serious player
in the Consumer Electronics industry. The brand is now
present in markets all across India, making competitive
inroads through nine Ultra Life showrooms, major retail
chains and large distributors. We have now set up a highly
competent design and testing centre.

Our CE product range includes LCD TVs, including full HD
models, stylish MP3 Players, Portable DVD Players, DVD
Players, Digital Photo Frames, Home Theatre Systems,
Multimedia speakers and Colour Televisions.

There has been an ever-increasing demand for Moser
Baer's portfolio owing to timely and efficient after-sales
service and a host of innovative and differentiated
products. The development of our own e-commerce
portal for Consumer Products ‘http://shop.moserbaer.in’
has made our product reach out effectively to even
remote suburban locations.

Moser Baer, in the past year, has also consistently
identified opportunities and serviced its products to
major corporate houses and hospitality facilities. It will
continue its endeavor to develop technologically superior
products for the Indian consumers.

Moser Baer's IT Products Business

Moser Baer has been able to establish an independent
position for IT peripheral products. There is wider

acceptance of the products in the channel as well as
among system builders for quality, features and after
sales service support. The current range of Moser Baer's
IT peripherals' product rangeincludes

* TFT monitors

* DVD writers

¢ PC peripherals

* External hard drives

All Moser Baer products are technically superior and have
great features to suit consumer's needs. The company
has a robust service network to help consumers.

Outlook

Moser Baer aims to leverage its strong brand name,
differentiated products and effective distribution network
to market its ITCE products throughout India.

As per iSuppli, the consumer electronics industry is
estimated to grow to $11.8 billion by 2014 from $5billion
in 2009 aided by various factors such as increasing
household incomes, local manufacturing and expanding
distribution networks.

The total size of the IT market is now projected to increase
from US$14.7 billion in 2010 to US$26.6 billion by 2014 as
per India Information Technology Report Q1 2010.
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OPPORTUNITIES & THREATS

Solar Photovoltaic

Opportunities

Focus on sustainable clean energy sources worldwide
given the depleting and polluting conventional forms
of energy provides for strong growth opportunity for
renewable forms of energy. Solar Energy being a
freely and abundantly available fuel matching the peak
electricity demand requirements is one of the most
suited forms for energy generation

Increasing adoption of subsidy programs around the
world: In the short term, Government subsidies play a
significant role in the development and promotion of
solar power across the globe. The subsidies have to
be promoted and encouraged for the next 3-5 years,
until solar achieves grid parity and becomes cost
competitive

The high growth Indian solar market is emerging as
one of the leading promising markets presenting us
with a significant opportunity to further establish our
dominant position. With the announcement of the
Jawaharlal National Solar Mission, strong momentum
is expected in the development of the solar market in
India.

Multi-technology platform to offer differentiated/
customised solutions to customers

Largest thin film substrate in thin films — offers
roadmap to grid parity.

Threats

Dependence on government subsidies and reduction
in subsidies

Increasing competition and overcapacities
Technology obsolescence

High manufacturing and input costs (especially
commodities)

Storage Media

Opportunities

Speedy qualification on BDR formats at this stage of
product life cycle followed by first to market position
could help Moser Baer capture a large market share
and earn higher margins.

Strong upward movement in polycarbonate prices
could bring about production consolidation and
further strengthen the position of large industry
players like Moser Baer in the short/long term.

Domestic market: India is one of the fastest growing
markets for Optical Media. The Company has a strong
brand and presence in the channel and is well
positioned to dominate this captive market.

With Moser Baer's direct approach to the US region
and it coming out of the worst recession of 2009,
shipments are expected to grow significantly in this
region especially in private label & pro segment.

Moser Baer began international sales of SSM
products (USB Flash drives/ Micro SD cards) in 2009,
offering the entire storage media solutions to world-
wide customers. This should help shore up a part of its
sales as some of the customers might like to buy all
their storage media products from a common vendor.

Threats

Prices of key inputs: Polycarbonate for optical media
is a critical raw material and is influenced by a variety
of factors, including crude prices, demand-supply
balance, etc. Any sharp increase in its price or
demand-supply imbalance could adversely impact
business margins. The Company works on strategic
sourcing relationships and has long term relationships
with key vendors. This should ease the impact of any
pricing volatility and improve production planning.

Alternative technologies: Given Moser Baer's
presence in high technology businesses, managing
technology evolution and being at the forefront of the
technology curve assumes prime importance. Threats
of technology obsolescence exist at all times in the
optical media space. However, over the years, the
Company has evolved from a being a technology
innovator to becoming a developer and to emerge as
the leading cutting edge tech-manufacturing
company, thereby, mitigating this threat.

Anti-dumping and anti-subsidy / adverse government
policies: The Company derives a significant part of its
revenues from the international markets. These have
seen a growing protectionist attitude and a tendency
by some local governments to use anti-dumping and
trade protection tools to provide protection to local
businesses. However, the Company continues to
keep a close watch on this front and take necessary
steps to minimize any such fallout.

Fall in product prices: As products move into mature
phase in their life-cycle, they start to emulate
commodity type characteristics. Also, optical media
industry has relatively high capital intensity; hence a
sharp fall in prices could severely impact overall
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HR policies continue to facilitate a healthy work-culture
thatis employee-friendly and merit-based.

We have continued to design and implement various
policies to sustain the importance on 'Employee
Engagement' across levels. This year, we included
'technicians'as well, in our annual Employee Engagement
survey and we have got a very encouraging response
from all our associates on various aspects related to the
'engagement’. Amongst the focus areas that help to drive
Employee Engagement, our comprehensive Reward &
Recognition (R&R) schemes help to foster the right
behavior depicting our Competencies and Values. These
policies help to enhance healthy competition amongst
associates and also improve overall performance
standards across the organization. This year, we also
launched a new automated Performance Management
System for all our Managerial-employees in order to
further strengthen the processes related to KRA setting,
performance assessment, feedback and review.

Similar to last year, we have continued to emphasize on
training and development across levels. We delivered
more than 12,000 training man-days (including training on
Behavioural/ Leadership skills, Competencies, Technical
trainings, etc.) in line with business imperatives. For
identified star performers, we had also launched
comprehensive Management Development Programmes
(MDPs) so that they are further groomed to handle the
challenges that will come their way. These specific
modules were delivered by our internal training team
comprising of certified trainers. For our key resources,
their Individual Development Plans are also tracked so
that their aspirations are tied-up with sufficient horizontal
and vertical growth options. For our senior colleagues, we
again launched the annual Multi-Stakeholder 360
Feedback that helps to identify 'successors' for the
leadership roles across the businesses. All such positive
initiatives have helped us to curtail attrition levels. In order
to make our long-term incentives more beneficial for our
employees, we have also revised ESOP plan and have
issued fresh grants at market price with performance-
based vesting. This will ensure more engagement, better
retention and more returns to better performers.
Additionally, we have implemented manpower
productivity exercises to ensure that we realign our
employee strength as per the business imperatives. This
has been strongly supported by on-going 'manufacturing-
reliability' exercises that enhance process efficiency and
quality outputs.

We are again pleased to share that the 'Industrial
Relations' have continued to remain cordial in all our
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manufacturing units. lllustrative mechanisms including
proactive involvement, associate-ownership, friendly
policies, two-way communications has helped to manage
associates' needs in an objective and transparent manner.
As mentioned above, this is also in line with the feedback
we have got through the Employee Engagement survey.
We have dedicated teams that continuously interact with
our associates to resolve any pending challenges on
aspects like cafeteria, transport, housekeeping, uniform
and other employee benefits. We have measures like
Grievance resolution, HR Help Desk, Communication
forums, Open houses, Town-hall meetings and other
similar forums to ensure streamlined communication and
feedback. Voluntary involvement of associates in
activities like Sports events, Family visits, Medical
initiatives, CSR, Departmental get-togethers and Festival
celebrations help to maintain work-life balance.

The company ended FY 2009-10 with 6146 employees, as
compared to 6559 at the end of last financial year.

INTERNAL CONTROLS AND ITS ADEQUACY

The company has a disciplined internal control
system, commensurate with its nature of business
and the size of its operations. This ensures that all
assets are properly protected against unauthorized
use and there is as well correct recording and
reporting of all transactions. Such controls, which
are subjected to periodical review, also ensure
efficiency of operations, accuracy and promptness
of financial reporting, besides complying with the
applicable laws and regulations. Additionally, an
effective internal audit system is in place which
takes care of the requirements of the company.

The Audit Committee of the Board of Directors
oversees the functions of internal audit, reviews the
reports and monitors implementation of
recommendations. The Audit Committee regularly
interacts with the Statutory Auditors and Internal
Auditors about the adequacy of internal control
systems.

RISK MANAGEMENT

The Company has a Risk Management Framework,
which lays procedures to identify potential risks,
their assessment, monitoring and developing
mitigation plan. During the year, the Company
reviewed key risks associated with its businesses,
their root causes and the efficacy of the measures in
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place to mitigate the same. The Risk Management
framework lays guidelines to mitigate risks that may
affect the achievement of our business objectives
and protect interest of all stakeholders including
shareholders. The Board of Directors also reviewed
the procedures adopted by the Company to assess
risks and the mitigation actions.

Key business risks:

* Technology risk: The Company has built a position
as the leading manufacturer and technology
owner through strong in-house R&D focus, long
standing partnerships with key technology
providers, dedicated full time business
development and strategy team, regularly
tracking and reviewing technology road map.

* Business concentration risk: There has been
continuous focus on de-risking dependence on
large customers through persuading various new
opportunities such as developing leading retalil
private label players, adding new OEMs, direct
marketing initiated to ensure coverage of new
geographies (such as South America, emerging
countries in Europe) and customers.

Input cost and falling sale price risk: Cost
reduction and optimization is achieved through
identification of star projects to reduce costs,
engineering focus to improve productivity,
Continuous Improvement Projects being
identified through the Six Sigma methodology,
setting and monitoring of business plan targets
with a Balanced Scorecard, pro-active reduction
of material costs through negotiation with
suppliers and identification of alternate suppliers,
implementation of dual fuel power generation.
Share of special products has been constantly
rising to arrest fall in sale price of regular
products.

Exchange fluctuation risk: As a risk containment
strategy, the Company has taken forward covers
to hedge its net exposures. The Company follows
conservative view based on highly probable
underlying exposures only. The treasury
department of the Company continues to track

foreign exchange movements and takes advice
from financial experts to decide its hedging
strategy from time to time.

Liquidity and interest rate risk: To effectively
manage cash flows and interest cost, there is
strict monitoring and control of financial
parameters, aligning commercial negotiation/re-
negotiation with Treasury action, judicious mix of
Forex and domestic debt and consortium of
banks, which ensures best rates.

Employee Related risk: Retaining the existing
talent pool and attracting new talented
manpower is a major risk. The company has
initiated various initiatives such as Annual
Employee Engagement Survey, Policy for
identification and retention of key resources,
transparent Performance Management System,
training, R&R Policy in order to mitigate this risk.
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Operating Peformance

Review

The financial statements have been prepared in compliance with the
requirements of the Companies Act, 1956 and Accounting Standards in
India. Our management accepts responsibility for the integrity and the
objectivity of these financial statements, as well as for various estimates
and judgments used therein. The estimates and judgments relating to the
financial statements have been made on a prudent and reasonable basis, in
order that the financial statements reflect, in a true and fair manner, the form
and substance of transactions and reasonably present our state of affairs
and loss for the year.
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Currency wise total debt outstanding

Amount in
Currency

Currency

13,1098

Financial objectives, initiatives and achievements

Your company is taking proactive measures to ensure all
financial costs are effectively reduced to positively
impact the bottom line. The Company continued to focus
on efficient working capital management to release cash
into the system, generating INR 4,439 million of cash
from operations as against INR 5,099 million in the
previous year. Foreign Exchange has been particularly
volatile in the year, and the ongoing foreign exchange risk
management policy has been further strengthened to
assure that there is no adverse impact of volatile
exchange rates beyond agreed upon tolerance levels. The
Company implemented the statutory option of
Accounting Standard 11, notified by the Ministry of
Corporate Affairs vide notification dated 31st March
2009, whereby the Company has been able to insulate its
income statement from interim foreign exchange
volatility and at the same time ensure that its balance
sheet position is protected.

Interest

The company has maintained its effective interest cost as
percentage of the average debt at 8.25 per cent in a year
of hardening interest rates. The outflow on account of
interest and finance charges decreased to INR 1,868.3
Millionin FY 10 from INR 2,053.2 millionin FY 09.

Capital Expenditure

Gross block of the Company decreased by INR 3,765.3
million during FY 10 to reach INR 43.8 billion, mainly due
to transfer of assets on financial lease to its subsidiaries.
The Company made Capital expenditure of INR 718
million during FY10 to develop capabilities to create new
generation formats by effective conversion of existing
capacities.

Amount in % of Total Debt

Indian Rupees

8,724.5

13,109.8

Depreciation

Depreciation decreased by 1% in FY 10 (from INR 4,971.4
millionto INR 4,918.9 million). Due to the flexible nature of
the asset base and the relatively long life-cycle of the
products in the industry, we believe that the risk of the
asset base becoming obsoleteis low.

Loans and advances

In FY 10, loans and advances increased to INR 7,567.1
million against INR 3,391.6 million in FY 08, mainly due to
lease receivables from its subsidiaries.

Capital employed

The capital employed stood at INR 38,754 million, a
decrease by 3.7% over FY 09 level. The decrease is mainly
on account of reduction in net block of fixed assets.

Management of surplus funds

Short term surpluses were invested mainly in bank
deposits or low risk financial instruments that optimized
return and protected the invested principal.

Significant Accounting Policies
1.Revenue recognition

Revenue from sale of goods is recognized on transfer
of significant risks and rewards of ownership to the
customer and when no significant uncertainty exists
regarding realization of the consideration. Sales
recorded are net of sales returns, rebates and trade
discounts and price differences and are inclusive of
duties. Theatrical revenues from films are recognized
as and when the films are exhibited. Revenue from
other rights such as satellite rights, music rights,
overseas assignment rights etc. is recognized on the
date when the rights are available for exploitation.



Service income of SEZ Division is recognized as and
when services are rendered. Interestis accounted for
based on a time proportion basis taking into account
the amount invested and the rate of interest.
Dividend is recognized as and when the right of the
company to receive payment is established.

Inventory Valuation

Finished goods, work in progress, goods held for
resale, raw material, stores and spares are valued at
lower than cost or net realizable value. Cost of raw
material, other than for exports, is accounted upon
completion of manufacture. Inventories of under
production films and fiims completed and not
released are valued at cost. The cost of released films
is amortized using the individual film forecast
method. The said amortization pertaining to
theatrical rights, satellite rights, music materials,
goods held for resale, packing materials and stores
and spares, is determined on the basis of the
weighted average method. Cost of work in progress
and finished goods is determined by considering
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direct material, labor costs and appropriate portion of
overheads. Liability for excise duty in respect of
goods manufactured by the company other than for
exports is accounted upon completion of
manufacture, inventories of under production films
and films completed and not released are valued at
cost. The inventory thus comprises of unamortized
cost of such movie rights. These estimates are
reviewed periodically and losses, if any, based on
revised estimates are provided in full. At the end of
each accounting period, such unamortized cost is
compared with net expected revenue. In case of net
expected revenue being lower than actual
unamortized costs, inventories are written down to
net expected revenue., The purchase cost of the
rights acquired in released films is apportioned
between satellite rights and other rights {excluding
home video rights} based on management's
estimates of revenue potential.
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Fixed assets

Tangible fixed assets are stated at cost less
accumulated depreciation. Cost includes all
expenses, indirect specifically attributable to its
acquisition and bringing it to its working condition for
its intended use. Expenditure pending allocation are
allocated to productive fixed assets in the year
commencement of the related project. Intangible
assets are slated at cost less accumulated
amortization. The cost incurred to acquire “right to
use and exploit” home video titles, are capitalized as
copyrights/ marketing and distribution rights where
the right allows the company to obtain a future
economic benefit from such titles. Impairment, if any,
in the carrying value of fixed assets is assessed at the
end of each financial year in accordance with the
accounting polity on “Impairment of Asses”.

Depreciation and amortization

Depreciation on tangible fixed assets is provided
under the straight-line method on a pro-rata basis and
in the manner specified in Schedule XIV of the
Companies Act, 1956. In respect of assets whose
useful life has been revised, unamortized
depreciable amount is charged over the revised
remaining useful life. In case the historical cost of an
asset undergoes a change due to an increase or
decrease in related long term liability on account of
foreign exchange fluctuations, the depreciation on
the revised unamortized depreciable amount is
provided prospectively over the residual useful life of
the asset effective from 1st April, 2007. Intangible
assets other than copyrights/ marketing and
distribution rights are amortized on an equated basis
over their estimated economic life not exceeding 10
years. Copyrights/ marketing and distribution rights
are amortized from the date they are available for
use, at the higher of the amount calculated on a
straight line basis over the period the intangible asset
is available, not exceeding 10 years, and the number
of units sold during the period basis. Leasehold land
any improvement to the leased premises are
amortized over the period of the lease. The assets
taken on finance lease are depreciated over the lease
period.

Taxation

a) Current Provisionis made for current Income Tax
liability based on the applicable provisions of the
Income Tax Act, 1961, for the income
chargeable under the said Act and as per the

b)

applicable overseas lows relating to the foreign
branch.

Deferred

Deferred Tax Assets (DTA) and liabilities are
computed on the timing differences at the
balance sheet date between the carrying
amount of assets and liabilities and their
respective tax bases. DTA is recognized based
on management estimates of reasonable/ virtual
certainty that sufficient future taxable income
will be available against which such DTA can be
realized. The deferred tax charge or credit is
recognized using the tax rates and tax laws that
have been enacted or substantively enacted by
the balance sheet date.






Cormporate Social
Responsibility

By packing in more for less we are creating a new
wave in customer delight. Multiple movies,
latest titles, crystal clear reproduction —we have
only just begun.

At Moser Baer, sustainable development and deep adherence to corporate
social responsibility is the way to do business. We are constantly thinking of
newer ways in which we can genuinely contribute to the development of
the society. We lay great emphasis on ethics and business values and
believe in building mutual trust and faith with our stakeholders to guarantee
long term relationships.
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At Moser Baer, sustainable development and deep adherence to corporate
social responsibility is the way to do business. We are constantly thinking of
newer ways in which we can genuinely contribute to the development of
the society. We lay great emphasis on ethics and business values and
believe in building mutual trust and faith with our stakeholders to guarantee
long term relationships.

Project Taleem
Empowerment with the power of word

Project Taleem was initiated in June 2008 with an aim to
provide access to education to different sections of the
target population. Owing to vast cultural and religious
constraints, girls and women of the community were

deprived of opportunities to study and grow. This project
envisions empowering the female community with
power of word and raising the overall education status. In
the last financial year, Moser Baer Trust expanded its
influence in the field of education with its Taleem centres.
Atotal of 3 centres have catered 176 girls of whom 71 are
currently enrolled, 30 girls were mainstreamed in July
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community about the importance of education and
schooling, cleanliness and hygiene and Consumer
Rights.

¢ The MBT team has collaborated with the District
Education Department and Basic Shiksha Adhikari
(BSA) in order to advocate people's concerns
regarding the infrastructural deficiencies and poor
quality teaching at government schools. Links with
local schools, village panchayats and parents has
helped build awareness that this initiative is a shared
responsibility, with equal accountability.

Vocational Training

Skill development is the road to achieving economic
independence. Moser Baer Trust's Vocational training
centre is one such effort to provide the youth of the
community an opportunity to develop various skills that
can contribute in achieving employment.

This vocational training centre has facilitated training in
three vocations:

- Dress Making
- Mehendiartand
- Beauty Culture and Health Care (BCHC).

In total, 105 girls from two villages have benefitted from
the programe during the year. Five batches of Dress
Making and one batch each of Mehendi Art and BCHC
have been successfully completed. In the coming year,
more courses like dress designing, motor driving and
garment checking are being planned for the rural youth.

Nayee Roshni - Catalyzing Change

Moser Baer Trust operates on the principles of
sustainability and community ownership of its
programmes. Considering the dynamic nature of the
communities and its increasing demand for social
interventions in various areas, MBT conceptualized a
unique programme Nayee Roshni.

Through this programme, MBT aims to make the
community self-reliant so that they are able to sustain the
interventions initiated by MBT once it exits from the
targeted communities. To this end, Nayee Roshni has
targeted the youth, who it felt, could become the catalyst
of affirmative change in their community with a little
guidance.

Nayee Roshni aims to develop a cadre of "Peer leaders"
who would become potential "Change Makers" in their
communities.

In order to develop the potentials of the identified peer
leaders, a life skills training programme was organized
targeting 60 young boys and girls. Out of the 60 who
received training, 37 peer leaders (22 girls & 15 boys) were
selected. These peer leaders were engaged in
perspective building, skill enhancement and action based
learning exercises. A survey was conducted by the
selected groups to help identify children for
mainstreaming and this facilitated enrolment of 48
children in schools. The girls group performed a puppet
show in the village school on Children's Day that
highlighted high dropout rate as a major concern. As part
of the dual goal of engaging Peer Leaders into community
action and giving them an on-job exposure, 5 peer leaders
were given the charge of the two community libraries( on
a rotation basis) on honorarium basis. The aim was to
instill a feeling of ownership, self sustenance and
responsibility towards these libraries. They were also
provided training on library records management. Peer
leader girls also organized "Jagriti Mela" - a community
engagement initiative, which aimed at strengthening ties
between MBT and its stakeholders in Kakrala and Aagar
villages. The Jagriti Mela provided a platform for these
children to exhibit their newly acquired talents and make
their families and friends partners in this experience. The
fair also saw sale of old clothes, the proceeds from which
were utilized for buying refresher books of classes IX-XII.

Moser Baer Trust is committed towards women empowerment
through SHG. We have 12 functional SHG's covering 146

marginalized women in the surrounding villages of the
manufacturing unit.
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Digital Literacy

DIGITAL LITERACY MISSION is a unique initiative of MBT
to expand computer literacy among school students from
underprivileged backgrounds. This 3-month course was
initially implemented in partnership with Microsoft. It has
been modified w.e.f. September 2009 in partnership with
the NASSCOM Foundation. In addition to Shaheed
Bhagat Singh centre, two more computer centres were
initiated in MBT's operational areas under this affiliation.
These centres have been renamed as Nasscom
Foundation - Moser Baer Trust Knowledge Centres.
Shaheed Bhagat Singh Inter College, Surajpur, provided a
room forrunning the classes and also modified their class
timetable to facilitate computer training for the interested
school students. Additionally, the community has
provided space in Sorkha to run the centre. The new
structure of programme introduces tutorial classes in
English, Science and Maths, discussions on community
development issues, and documentation of case studies
of beneficiaries from the village.

Digital literacy is directly related to the business principle
and mandate of Moser Baer, since it provides computer
training to youth and utilizes the Company's
manufactured computer peripherals. This project directly
fulfills the corporate requirement of creating demand for
its products and thereby, resulting in an increase of sales
of the demanded products. Computers in today's world
have opened new vistas for experimenting and offering a
wide knowledge base that ensures bright career
prospects. For the rural youth, a lack of computer-
proficiency means lost opportunity as they are unable to
get better paid jobs and face competition. It is this
disadvantage, which Moser Baer aims to eliminate by
providing essential computer training in their formative
years. In total, 363 children have been trained under the
Digital Literacy Mission at 3 centres.

Career Development Centre CDC

Through extensive stakeholder dialogue, Moser Baer
Trust identified a need for developing softer skills such as
refined presentation, self confidence and communication
skills among the youth.

With a high drop out rate, students in Kakrala and Aagar
villages are unable to complete their basic schooling, let
alone higher studies. Assessing the need for a
programme focused on developing soft skills, Moser
Baer Trust, came up with a unique project - Career
Development Centres (CDCs). These Centres target
mainstreaming students for higher education and also
helps develops their personality, trains them in personal

grooming, builds computer proficiency, and teaches
them spoken English so that become job market ready.
With stress on academic achievement, CDCs has
provisioned tutorial classes in Mathematics, Science and
English, where students generally falter and
consequently drop out from the formal education system.
The idea is to facilitate completion of schooling and then
encourage children to pursue higher education at the
Bachelors and Masters level. In a nutshell, the CDCs aim
to reduce school dropout ratio and develop the overall
personality of the beneficiary to enhance his/her
competitiveness and value in the market.

Moser Baer Trust started the Career Development Centre
in Kakrala village and in the financial year two batches
comprising 26 students have benefitted. The project has
especially focused on students of Classes X and Xl who
face board examinations. The course prepares them for
high marks. One batch is solely for girls with an
enrollment of 10 girls. Apart from the youth, CDC also
caters to the needs of women and elder male members of
the community. There is a special package to make
women computer literate and document case studies
where women have been able to utilize the skill
effectively. Such case stories would be instrumental in
motivating other women to come forward and learn the
skill. The CDC thus offers a complete package of services
that ensures that all segments of the community become
familiar with computer usage and this knowledge is able
to empower them.

Self Help Groups

Moser Baer Trust is committed towards women
empowerment through Self Help Groups (SHGs). We
have 12 functional SHG's covering 146 marginalized
women in the surrounding villages of our manufacturing
unit. The objective of promoting these groups is to create
a bond between communities so that they can raise their
voice for theirrights.

The total saving of 12 groups is Rs. 1.36 lakhs and credit
disbursed till date is Rs. 79 thousands from their own
funds. In the last financial year, we worked on rapport and
trust building in the community. It helps people to raise
relevant issues related to their living at district and state
government levels and get them addressed.

Livelihood

With an objective to provide a sustainable livelihood to
the marginalized through a service based community
institution, Moser Baer Trust set up a unit called "Aakar" in
village Nagla. It is an initiative to empower marginalized
women by providing them sustainable livelihood,
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The unit, started in October 2009, is now into production
of paper and paper products from waste. It has now
started exploring opportunities to generate awareness
and market products produced from waste. The unit has
already started showcasing its products in various
exhibitions to create awareness. The project which also
aimed at providing sustainable livelihood to the
marginalized community through direct and indirect
means has helped the women acquire skill and has raised
their income level. The women, who are part of the unit,
now earn a handsome income and ensure food security
to their families.

Cine Art

Leveraging its in-house experience and knowledge of
entertainment, Moser Baer joined hand with PVR Nest, a
social wing of PVR Cinemas, and evolved a concept of
CineArt. CineArt is a convergence of cinema and art for
social change and it attempts to bring children closer to
their city and their cultural heritage. Under this project,
children were allowed to express their creativity fully and
capture their own interpretations of their world, their city
and heritage in painting and filming. Around 1000 children
from 21 schools, including public and private schools and
the NGO-based were encouraged to participate in this
event. This was done to encourage the inclusion of
marginalized children, who are talented but do not gset
opportunity to exhibit their talents due to various socio-
economic restraints. These children were engaged in
numerous creative activities like painting and filmmaking
initially. The children were given the theme, "Our World",
on which they were asked to reflect and put it on the
canvas, drawing on their imagination and ideas. Out of
these 1000 children , 88 Cine Artists were selected by a
five-member jury, who were further equipped with
content and technical training through workshops on
film-making. This -included training by professionals on
Poetry & Music, Movement & Mime, Script Writing, Dance
& Drama, and Art & Design. The children then developed
short-films on the theme 'Our World' using their
imagination and the skills taught to them. The shorts
movies made by the children would be included in the
home videos of Moser Baer India limited for wider
dissemination of theissues.

Disha - Ek Mouka

DISHA "EK MOUKA" is a livelihood programme aimed at
creating around 1000 jobs annually in the region of our
operations. This income generation programme
reinforces the crucial link that social empowermentis not
possible without economic empowerment and vice
versa. Developing the individual's potential and skills is
basic for any livelihood programme.

The training under Disha aims at achieving a synthesis of
theoretical knowledge, skill practice, and personality
development. Students undergo specialized skill training
in Basic Computers, Customer Relations and Sales,
hospitality, Bed Side Patient Assistance and Call Centre
Training. Additionally, the students are also acquainted to
basic Spoken English courses and Interview skills. This
programme is being implemented in partnership with
CAP Foundation and USAID.

In its two phases, DISHA-"Ek Mouka", has proved to be a
grand success with the placement of 1700 students in
various outlets of companies including McDonalds, Idea
cellular and Ansal Plaza. These youth have been
employed at an emolument ranging from Rs. 3,500-
6,500/~ pm and a few of them have been promoted and
now earn a salary of Rs.7, 500 and above. A few others
have been recognised with the 'Best employee' awards in
their respective companies. Disha- Ek Mouka covered
more than 110 villages of NOIDA and Greater NOIDA in its
first phase.

Project Swasthya Uthaan

Project Swasthya Uthaan was launched with an objective
to provide preventive and limited curative health care
services to villagers who lack access to such services.
Poor hygiene in the villages was also one of the factors
contributing to deterioration of health. However, there
was very little concern to improve hygiene and sanitation
amongst villagers. Taking this into account, MBT initiated
a two-fold project with a focus on preventive and curative
care. At preventive level, the focus was on bringing a
positive change in the behaviour of the villagers by
generating awareness on health issues through
awareness meeting, magic shows, one to one talks and
through rallies. Secondly, health related issues were
addressed by establishing an Out-Patient-Department
(OPD) in the area. While the Moser Baer Trust initially
started its first OPD in village Kakrala, presently, these
services are made available to all people, who are in some
or other way, associated with Moser Baer India limited.

In the past year, Moser Baer Trust ran four OPDs in four
different villages, which are in the vicinity of any of the
Company's plant areas. Other than diagnosis of general
and seasonal diseases, the OPDs provide regular health
check-ups, reproductive and child healthcare services
and in bringing down skin diseases - which is very
prominent in Kakrala village. Villagers are also educated
on disease prevention. The RCH focuses upon  follow
up of all ANC and PNC cases. Due to MBT's interventions
at both preventive and curative levels, incidence of skin
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action. Since August 2009, employee volunteers have
been giving coaching to students. The coaching was
limited to classroom teachings but also included
promoting digital literacy.

Additionally, families of employees' have also been
equally enthusiastic. Mrs. Malhi, w/o Mr. Vijay Malhi, Solid
State Media took up the important task of teaching Basic
English to girls at the Taleem' centres. She had trained 15
girls in Basic English, word meaning, sentence
structuring, pronunciations and how to introduce oneself.
She also conducted sessions with Taleem teachers on
interactive and innovative teaching learning methods.

Volunteering by A-164 plantemployees
International Volunteer week

The employees at the A-164 location of Moser Baer in
Greater NOIDA, focussed on health and early marriage
issue of girls during the volunteering week. The staff of
the Medical Intervention Room coordinated the Health
Camp organized in Aagar on 4" December 2009 for the
launching the weekly OPD. They distributed free
medicines to villagers who came for medical
consultation. A total of 80 patients visited the health
camp.

On 5" December 2009, an art competition was organized
for Taleem centre girls where 35 girls participated. The
theme for the competition was - 'Our environment'. The
girls drew depictions of their village and nearby
landmarks, highlighting both positives and negatives of
their village environment. Girls of varying age - between 5
to 16 years participated in the competition. The MBIL
management gave prizes to the winners of the painting
competition. Six girls were recognized for their creativity
and hard work.

Additionally, the volunteers went to a private school
where Mr. Arvind Saini from the Company's EHS
(Environment, health & safety) Department conducted an
interactive discussion on how to ensure safety in homes.
The girls of Taleem centre were also present. The talk
highlighted use of plugs for all electrical appliances, road
safety, how to extinguish fire, and various other simple
safety measures. This was followed by a street play by the
MBIL theatre group which highlighted the importance of
educating the girl child.

The week ended with the launch of a Youth Club in which
employees of Moser Baer India have volunteered to train
to the youth of Kakrala village in selected sports, musical
instruments, personal grooming and other skills. This
would be a continuous exercise and will be held within A-
164 premises.

Organization of "Donation Drives" by Top Management

Organising donation drives has become an integral part of
MBIL employees' contribution towards the society. The
drives are led by management at the top and are a sign of
commitment towards the society. Such drives range from
collection of old books to winter clothes for the village
children. These collected books have been placed in the
community-based libraries for the wider use by the village
children.

Environmental Responsibilities

While pursuing our business goals, we remain committed
to protecting the environment and ensuring safety and
security of our employees. Safety is intrinsic to our work
culture and is evident in all our operations and product
development. We have put in a strong Environment,
Health and Safety (EHS) framework at Moser Baer. Each
year, we achieve our stringent goals and objectives which
are setto reduce injuries, prevent accidents and eliminate
wastage and our carbon footprint into the environment.
All these goals are integrated into our annual business
plans so that they remain central to our plans, as
important as sales and profit.
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